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  rom green foods, to nature-inspired
  décor and high-tech accessories, 
  Pantone’s Color of the Year for 2017 
  is not only invigorating, it’s symbolic 
  of new beginnings. 
     “A fresh and zesty yellow-green 
  shade signaling the first sign of spring, 
PANTONE 15-0343, Greenery, conveys our 
growing desire to rejuvenate and revitalize. 
Bursting forth in 2017 to provide us with the 
reassurance we yearn for amid a complex social 
and political environment, PANTONE Green-

ery symbolizes the reconnection we seek with 
nature, one another and a larger purpose,” said 
Leatrice Eiseman, Executive Director, Pan-
tone Color Institute. While Serenity and Rose 
Quartz, the PANTONE Color of Year 2016, 
expressed the desire for harmony, Greenery 
provides us with hope.
   Greenery, which evokes the feeling of 
springtime, is most expressive of the symbolism 
of being connected to nature. “Spring always 
brings the idea of something that’s new, some-
thing that’s fresh, something that’s revitalizing,” 
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said Eiseman. Think of words such as reassured, 
redefining, and rejuvenation. “I call them the 
“re-words” because they mean kind of a refresh 
- pushing the refresh button,” she said. “And 
really that, I think, is one of the most important 
and symbolic aspects of this particular shade of 
green – of Greenery.”
   As Color of the Year, Greenery can be seen 
as a “color snapshot” of what is taking place in 
our global culture at this particular moment 
in time across all areas: design and, of course, 
fashion. For Autumn/Winter and Spring/Sum-
mer 2016/17, Greenery made a statement on 
the runways where the shade was featured in 
the collections of directional designers such as 
Kenzo, Rochas, Miu Miu, Todd Lynn and Val-
entino. The color appeared in everything from 
jewelry to elegant evening gowns and bold, 
men’s suitings. Greenery also translates well into 
energetic styles such as activewear and high-
tech accessories – and even beauty products.
   “Fashion and cosmetics are always a bit ahead 
of the curve so you see what some of the top 
designers are starting to bring in,” said Eise-
man. “But most importantly, we look at the 
psychological aspect of the color, the symbolic 
aspect of the color.” It involves considerations 
such as what people think and feel about the 
color and how it can answer their needs. “We 
certainly saw the change in attitude about the 
green family in general when people started to 
be more aware of preserving the earth, environ-
mentalism - all those things in nature that we 
feel are important and we have a new respect 
for,” explained Eiseman. “It’s reached a point 
now, with the popularity aspect of it, that peo-
ple understand that it’s good to be green. It has 
that positive context connected with it.” 
   Greenery, which is considered nature’s neu-
tral, is a unifying thread. It represents foliage 
and the great outdoors, and signals to consum-
ers to take a deep breath, relax, and recharge. 
Symbolic of new beginnings, Greenery, accord-
ing to Eiseman, speaks to our desire to express, 
explore, experiment, and reinvent. “I think that 
idea of something that’s new, something that’s 
novel and something that’s fresh, regardless of 
the business that you attach it to, is important,” 
said Eiseman. “As far as gems are concerned, in 
that industry people have understood for years 
that the symbolism of color is really important.” 
She added that gemstones can be used as am-
ulets, to symbolize occasions or announce our 
hopes and feelings.
  Greenery, which is a shade of yellow green, 
is a versatile trans-seasonal hue. It merges cool 
blue undertones with vibrant yellows, and 
naturally complements a wide range of pal-
ettes including neutrals, pastels, brights, deeper 
shades, metallics and even 2016’s Color of the 
Year, Rose Quartz and Serenity. 
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   Gemstones, such as Tourmalines and Peridots, 
capture the essence of the Color of the Year’s 
warm, revitalizing hue. “I’ve seen Peridots 
that are more yellow than our Greenery; still 
there are variations of the Peridot stone that 
look very much like our Greenery color,” said 
Eiseman. “I think when people are fascinated 
by a color they will use it in various ways, but 
in the world of color, generally speaking from 
an overall view, it’s the mixes of colors that are 
really fascinating people,” said Eiseman. “The 
one that I particularly think is so exciting is 
green with purple, like the gorgeous combina-
tion of Peridot with a typical purple Amethyst.” 
A Peridot paired with a red Garnet is anoth-
er example. According to Eiseman, complex 
colors are key. “These are not childlike colors. 
These are colors that are more sophisticated,” 
explained Eiseman who added that unusual or 
even odd color combinations are bringing the 
newest freshest look into design whether it be 
jewelry, clothing, patterning, prints or linens for 
the home. “I think it’s the differentness and the 
uniqueness that really are going to be the key 
that people will be looking for,” said Eiseman.
   For jewelers, utilizing Greenery is an oppor-
tunity to be innovative and fashion forward. 
“This is not so much a step back in time, this 
is a step forward in time,” said Eiseman. “There 
are some people that love the idea of nostal-
gic looks, but I think if we’re looking for new 
designs—something that has fresh appeal—I 
think it’s doing it in a more contemporary way 
that will really capture the most attention,” she 
explained. Inspiration, she said, can be anything 
from organic to high tech. “It seems like an 
ambivalence there to talk about high tech and 
to talk about organic, but I think that’s part of 
the beauty of what’s happening in the world of 
design today. It’s not always [going] just in one 
direction, but [people are] intrigued by seeing 
it in different applications,” she said. Rules are 
being broken and effects are being mixed across 
the board from unusual color combinations 
to unique metal treatments such as antique 
applications paired with highly polished silver. 
“That’s what my eye reaches out to – what’s 
different, what’s new, what’s really thoughtful 
and interesting,” said Eiseman.
   Indeed, it’s important to think outside the 
box and to consider the upcoming generation 
of consumers. “I think that millennials, young 
people today, are more open to that which is 
not traditional,” Eiseman said. “You have to 
open your consciousness level to what the 
younger audience is looking at and what they 
think is cool because they’re the buyers, if not 
now, certainly in the near future.”   
By N. Jayne Seward
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